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Challenge
P&H Mining needed to  
re-establish its brand  
awareness in the expanding 
global mining market after 
scaling their marketing efforts 
back for nearly a decade.  
P&H wanted to deliver the 
message that their “Business 
Improvement Initiatives” 
resulted in tough, technology-
driven equipment and  
unparalleled service.  

Solution
LePoidevin Marketing  
developed a strategy and  
supporting tactics which 
included a new, attention-
grabbing ad to run in major 
industry publications.  The 
concept — “Crunch Time,” was 
developed to make an impact 
on an otherwise hard-to- 
impress audience.

Results
The result was an effective, 
impactful print ad which was 
repurposed globally through-
out the organization for use in 
trade publications.  The editor 
of Coal News commented, “It 
[the P&H “Crunch Time” ad] is 
one of the best mining ads I 
have ever seen. Very powerful.”

Taking a bite out of the global mining market.

Advancing your position.
LePoidevinMarketing.com  |  262-754-9550

Company  |  P&H Mining Equipment

One of the world’s largest manufacturers of mining shovels.


