LSBE

LiteSteelbeam

Positive response during an economic downturn.

LiteSteel had more than 890 qualified booth visits at IBS, despite a reported

30 percent decrease
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Each year, manufacturers pull out the stops as they
unvell innovative products and services at the
International Builders Show. This year's event, held
Jan. 19-23 in Las Vegas was no exception. Despite
a decrease in floor traffic—attendance was down
significantly from prior years—there was plenty to
see and learn. As we do every year, our team
scoured the aisles. In search of the hottest new
products. This year, several common themes
emerged. First, a big focus on EFEEN [encray-
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second, an emphasis on VAIUIE flower cost, high-
er performancel. Space prevents us from printing
an exhaustive list; instead, consider this a snapshot
of products that may help you generate sales and
grab market share.

Company LiteSteel Technologies
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LiteSteel beam
Patented product aims to help LEM dealers
regain sales lost 1o “steel by others.”
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Challenge

LiteSteel Technologies needed
to launch a new structural
building product at what
appeared to be the worst
time — in the midst of a
crashing residential
construction market.

Solution

We began by conducting
research interviews with
industry contacts and digested
research data compiled by the
parent company. The result
was an integrated pre-launch
marketing and messaging
plan designed to generate
awareness and interest for
LiteSteel™ beam (LSB®) prior to
and beyond its official launch
at the International Builders’
Show (IBS).

Results

The campaign helped make
LiteSteel a “destination booth”
at IBS, generating more than
890 qualified booth visits at
the show, despite a reported
30 percent decrease in overall
show attendance over the
previous year.
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