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Reproducing new product sales.

Initial product orders exceeded the clients goals and pets everywhere are
benefiting from this advance in veterinary care.

Have You Heard'?

Hop on by, experience a
hands-on demo and take
home a little something
for your time,

EZ HESKA.

warw,heska.com
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The New HESKA® CBC-Diff™

Veterinary Hematology System
—restlts as reproducible
as rabbits,
Studies prove the HESKA® CEC-DUfl ~ system is more acelre
and regroducible than other in-clink hematology systems.”

Get geeyrate pesults with the True20” sampling feature, requiring
caly a 20 pl minimum blocd draw.

At just three tests per day, the cost per CBC is about $2.00. Most
other systems cost aver $4.00 per CBC.

Cyanide-free, environmentally [riendly reagents are casy to dispose.
Fast results are available in bess than a minute,

. ! Introducing The New HESKA® CBCDiff~ and agai i ; :
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Company Heska Corporation
Challenge Solution Results

Heska Corporation sought
to launch a new hematology
system to the veterinary
market. Conditions were less
than perfect: The in-clinic
diagnostic market was
crowded and the launch

had to take place within

45 days of notifying us.

We designed a multi-faceted,

integrated program and
launched it at a national
tradeshow. First, a series of
oversized teaser postcards
was sent to veterinarians
inviting them to the Heska
booth. At the conference, a
press event and product un-
veiling were complemented
by a comprehensive product
brochure, booth giveaways
and a live, roaming Heska
product mascot (the Bunny).
Spread print ads and press
releases also enhanced

the campaign.

Initial product orders
exceeded the client’s goals.
Heska continues to describe
this campaign as the “best
product launch in the
company’s history.”

LePoidevin

MARKETING

Advancing your position.
LePoidevinMarketing.com | 262-754-9550




